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Here’s a shingle 
that’s sure to 
help you SELL! 


Barrett 


shingle 


Specifications “ 


Specially-designed for re-roofing in windy areas... Size | Headlap 
they'll help you get a bigger share 
of today’s big re-roofing potential wm” | & | Ome. | 96 


This competitively priced profit-maker is easy to sell, quick 





Approx. wt.| Shingles Bundles 


Sidel 
idelap Per Sq. Per Sq. Per Sq. 























Nail requirements 





and easy to apply. And, like all Barrett products. Barrett Nail A <¥ 
DURA-LOK shingles are of assured high quality because Barrett ails per shingle| Nails per square Size 





has such complete control of the raw materials. When you 
make a sale with a Barrett shingle you make a customer for life! 1142134” 


Finest materials mean long-lasting roofs—and satisfied customers 




















who are sure to do plenty of word-of-mouth selling for you! 


Building your business is Barrett's business 
Barrett’s unmatched quality is backed by Barrett's unmatched 
sales promotion program and high-powered, big-league national 


advertising. All planned to help you locate prospects and close sales. 


Remember: There's a Barrett Shingle for every need! 
See the complete line—including a wide variety of 


“conventional” shingles as well as locking shingles. 


Ask your Barrett salesman about S.1.S* roofing. Everlastic’ THE BARRETT DIVISION 


ALLIED CHEMICAL & DYE CORPORATION 
roll roofing. insulated siding, damp-proof coatings. 


40 RECTOR STREET, NEW YORK 6, N. Y. 
roof cement and coating. sheathing and building 


papers, built-up roofing. rock wool insulation WI er Drive sth St. & Grays Ferry Ave 1327 Erie St 
: Philadelphia 46, Pa Birmingham 8, Ala. 
For the newest in roofing | in Concilu: 


9551 St. Hubert Street, Montreal, Quebec 


look to BARRETT, the greatest name in roofing pene ee 





ONLY CAREY GIVES YOU 


the most beautiful color 
ever created for roofing 


soft pastels of 
cool grays 

and greens 
frosted with 
snow-bright white 


and it’s an exclusive Fire-Chex Shadow Blend! 


Now, for the first time in roofing history, you can choose 
roofing that completely satisfies the design requirements 
of both Contemporary and Traditional architecture! 
And what beautiful, beautiful roofing it is. We’ve named it 
Shasta Snow for it gives any roof the dramatic beauty 
of sunlight and shadows, dancing on a snow-swept moun 
tain in the gokien moments before twilight 
The striking, architecturally-correct color of Shasta Snow 
comes from specially made ceramic mineral granules, in 
soft pastels of green and gray, frosted with snow-bright 
white. These colors have excellent heat reflective charac 
teristics. And the exclusive Carey Shadow Blend process 
used to blend the granules and permanently embed 
them in the thick asbestos-plastic coating. makes possible 
a roof design with full, pleasing shadow lines and impres 
sive character 





But there’s more, far more to this great new Fire-Chex 
shingle than exciting new color, incomparable design ver 
satility! The roof design it creates is copyrighted as a 
‘work of art’’; it is the only type of shingle rated CLASS A 
without underlayment for fire-protection by Underwriters’ 
Laboratories, Inc. (highest rating possible!) And its extra 
heavy 325 pounds-per-square construction enables it to 
resist the onslaughts of wind, hail, sleet, snow and rain for 
extra years of weather-snug service! 


Ask your Carey dealer to show you beautiful, 
new Shasta Snow and other Carey Fire-Chex 
Shadow blends and solid colors. Or, mail 
coupon today for FREE sample of Shasta 
Snow and informative Fire-Chex literature. 


The Philip Carey Mfg. Company 
Lockland, Cincinnati 15, Ohio 


THE PHILIP CAREY MFG. COMPANY, LOCKLAND, Sones 
Cincinnati 15, Obie Please send me a sample of Carey Shasta Snow Shadow Blend 


1M CANADA: THE PHILIP CAREY CO, LTD, and 


Montreal 3, P. Q. 


From the House of Cerey— 
Fire-Guard Rock Wool Gatts + Ceramo Siding + Careysote 
Board + Foundation Damp-Proofing + Miami-Carey Bathroom 


informative literature —no obligation on my part! 


Cabinets and Accossories + Kitchen and Attic Ventileting Fans © ADDRESS 


Other famous products for Home, Farm and Industry since 1873 
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MAIZEWOOP) 


ROOF INSULATION 


is solid up to one inch thick 
NOT LAMINATED 


Here 1s a real roofing board with high insulating efficiency. 
Made from flax fibre, the 1”, 3/44” and 1” thick boards are 
solid through and through — no laminations — it is com- 
pression resistant. Light in weight, easy to handle and 
apply, Maizewood Insulation is available in regular asphalt 
coated, asphalt impregnated, or both asphalt coated and im- 


pregnated sheets in car or truck load or in smaller quantities. 
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WRITE FOR DETAILS AND PRICES 





Maizewood Insulation meets Fed- 
eral Specification LLL-F-3216 for 
go" ernment projects. Union made 

y employees of the United 


Brotherhood of Carpenters and — 
Joiners, AFL, - . 
GENUINE 


won(ui\ RRA 
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Here’s how to get into the 


You'll sell more . . . realize bigger profits on every 


job...when you establish yourself as quality headquarters 


Sell GLATEX ... Aristocrat of Asbestos Cement Siding 


Easier to sell GLATEX? For easier — and 
far more profitable. For GLATEX is unique. 
Outstanding! Outstanding in its beauty, so 
that one job sells another. Outstanding in 
the extra satisfaction you can promise. 
The distinctive china-like glaze washes like 





a dish. Never needs paint. Non-repeat- 
ing patterns, wider (27-inch) shingles. 


beautiful colors, too! 


And all of them the colors most often 
asked for by homeowners—Satin White, 
Browntone, Mist Gray and Greentone. 
Yes, GLATEX is the aristocrat of Asbestos 
Cement Siding—in color, in all around 
beauty and quality. No price-trimming 
“hammer and tongs” selling with a stand- 
out profit producer like this. Sell it and see! 


*T. M. Reg. U. S. Pat. Off. 


| y 


neighbors. Everybody wants it | UNITED STATES GYPSUM Co. 
Dept. AR-4, 300 W. Adams St., Chicago 6, Illinois 
Gentlemen: 
Please give me complete information on how to profit 
more by selling GLATEX. 


United States Gypsum 
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The Greatest Name In Building 





for June, 1952 


Nati FD. 


, ey month we present the second 

our series of “reader-guest” 
columnists, Mr. Richard H. Freyberg, 
of 610 Trinity Avenue, Bronx 55, N. 
Y.. Mr. Freyberg has been in the roof- 
ing business for over sixty years, active 
in the New York metropolitan area 
as a contractor and a leader of roofing 
Now re- 
tired, he continues to maintain contact 
with the trade as a member of the 
Roofing & Sheet Metal Crafts Insti- 
tute 


and sheet metal associations. 


This column would be pleased to 
hear from other readers who have a 
favorite gripe, pet subject, or contro- 
versial topic they want to sound off 
about. Statements need not be over 
two hundred words and they will be 
printed together with biographical data 
and the name and address of the con- 
tributor. 


This is what Mr. has to 


say: 


Freyberg 


I was never slow to borrow for my 
own use 
make 
to hesitate to offer in exchange any 
thought or practice of mine that might 


be helpful to others 


anything that would help me 


an easier and better living, nor 


It would be 
to expect that 
will result in an order. It is sometimes 
tough luck to lose an order which you 
had good reason to expect. The un- 
fortunate result, too often, is that one 
is tempted on the next job-bid to for- 
get how important it is to KNOW 
YOUR COSTS and thus price the 
job too low for profit in one’s eager- 
ness to land the order. 


rather a wild dream 


every quotation given 


We have it on no less an authority 
than the U.S. Department of Com- 
merce that over 70% of all business 
in this country is done without profit, 
and another 20% without a fair profit 
That accounts for the short life of so 
many businesses. 


In our own roofing and sheet metal 
fields it has been found that the aver- 
age business life of a contractor is about 
three years, which, it would seem, is 

(Continued on Page 27) 
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TEX-LOK shingles are avail- 
able in the areas served from 
roofing plants located at 
Lockport, Illinois; Port 
Neches, Texas; and Port 
Wentworth, Georgia. 


a 
In the Northeast 
eee it’s TEX-LATCH 


TEX-LATCH is another 
Texaco top-performing as- 
phalt shingle — heavy duty, 
double coverage and inter- 
locking — similar to Tex-Lok 
except in method of locking 
tabs. TEX-LATCH shingles 
are available from the Edge 
Moor, Delaware roofing plant. 
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TEXACO’S top-performing, 
heavy duty, double coverage, 
interlocking, asphalt shingle 


You want your home owner to enjoy years of 

security — from the bottom to the top. Roof 

specifications undoubtedly call for asphalt 

shingles. And here’s the very shingle that as- 

sures him a rugged roof and an attractive roof 
for years to come. 

TEX-LOK shingles are heavy duty and 
double coverage. They’re interlocked and 
nailed down—to stay put! They’re fire-resistant, 
of course. And they make a mighty good look- 
ing roof. (Beautiful colors in textured or plain 
surface.) 

Recommend TEX-LOKs for home owner 
satisfaction —for both new construction and 
re-roofing. Remember — they carry the name 
that millions know and trust — Texaco. 


ASPHALT ROOFING INDUSTRY BUREAU 
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Overlap shingle types gain 
in recent siding sales 


HERE'S an 
“Life is fluid and nothing is per- 
manent but change.” 


adage which reads, 
This is applicable 
in our Insulating Siding Industry as 
much as it is in 
or mode of life. 


any other business 

In 1950, when colored mortar line 
insulating siding was first announced, 
many siding authorities felt that here 
was the product that would predom 
inate in the industry. As business de- 
veloped in 1950 and early 1951, it 
seemed that was true 
More and more, the percentage of col- 


this analysis 


ored mortar lines sales as compared to 
shake’ shingle design increased. 

In February, 1951, total domestic 
shipments of brick and stone design 


. 


relative to overlap type shingle design 
siding rose to 564. In March of that 
year the percentage hit a high of 60°; 
From that month on the sale of colored 
mortar line as compared to overlap 
shake shingle seemed to level off. In 


March the percent dropped four points 


The opinions presented in this article, 
as well as the percentage statistics, are, 
of course, those of Mr. Estes himself, 
and do not necessarily represent those 
of this magazine. 








By GORDON C. ESTES 
Executive Vice President 
Globe Siding Products Company 








to fifty-six. It rose to 58% in June 
and dropped again in July to 56%. 
As the siding season progressed in 
1951 shipments of brick design s:ding 
decreased in 


percentage as compared 








ON OUR COVER 

Insulating siding has at last come into 
its own as an accepted material for new 
home construction, as the photos on our 
Cover of The Month conclusively prove. 
In this job the insulating siding was ap- 
plied to the walls while they were lying 
on the ground. Then the completed wall 
was set up in this rapid-assembly system 
of construction. 

The top photo shows painted trim being 
placed under the window sill. Caulking 
around windows and doors is done while 
the wall is in this position. The lower 
photo shows actual construction of the 
wall in a prone horizontal position. 

Windows and door frames are set into 
the wall while it is in this position. 15 
pound felt is laid over wood sheathing 
before insulating siding is applied. 

Descriptive data and photos are from 
The Insulating Siding Association. 








to shake shingle design. In December 
1951 the percentage was fifty-three and 
in January of this year (the last avail- 
able figures at this writing) percentage 
shipments dropped to forty-nine 

It would be folly to say that colored 
mortar line brick is on the way out. 
This product is definitely here to stay. 
It will remain a significant part of the 
insulating s ding picture. It would, 
however, be just as fallacious to say, 
as many of us thought, that here is a 
product that will dwarf the sale of all 
other sidings. 

It is difficult to analyze the reasons 
for the trend back to shake shingle 
siding or to place a finger on any one 
cause. Perhaps the novelty of colored 
mortar Ine is wearing off. Maybe ‘t’s 
the fact that the industry’s excellent 
promotion and merchandising of col- 
ored mortar line initially created a tem- 
porarily high and artificial consumer 
demand 

Through our eyes at Globe we've 
seen one definite factor 
stimulated the 


which has re- 
sale of overlap type 
sidings. This factor is our new pastel 


(Continued on Page 28) 
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Assembly-line methods resulted in 
swift completion of this built-up job 


P' [TING up a roof under " Pit pt hot in at least one & Whitney Aircraft’s permanent fa- 
England winter conditions is on ll tim cilities, will employ approximately 
f the tougher tasks a roofing cor wo powered hoists were in con- 5,000 in making aircraft engine parts 
tractor may be faced with, but imagine stant operatior which will feed the assembly and test 
having to apply a 6,000 square built-up \ Roof pump kept the stuff com- operations at the main plant in East 
wot stuff” roof in the middle of a ing up continuously Hartford. 
wet and snowy winter and spring! But Three new-type welded _ steel Ground for the new plant was broken 
] 


expansion of our national defense pro swinging beams capable of swing- May 17, 1951, and completion was 


luction capacity is an urgent matter ing in a 180 degree arc, brought scheduled for about a year later. The 


g 
these days, and the roof question equipment and material to the roof Architect is Albert Kahn Associated 
vas needed to speed the completion ‘our gt | hoppers, eliminating Architects & Engineers, Inc., and the 
of the new North Haven, Connecticut, the 1 barrow and shovel 
branch plant of Pratt & Whitney Air ne! top and bottom of the roof, 
craft Division of United Aircraft Cor key y riding the hoists. 
poration Che whole constructi m job was done 

There was a time y n such jol issembly-line fashion, so that as the 
would have been thought » | well steel 


nigh impossible, yet tl r it 5 rner of » building, the built-up 


s 


girders were going up in the last 


done, done because ) lL, ol vs roofing w ye Ing mupleted in the 


of putting on a buil 


carded for as completely mech of tl uipment which made 
i job as has vet been nint ist po the rapid, mechanized applica- 
ern United States tion of t roof was supplied by the 
Wherever possible ec 0 ero roducts Company, Inc 
came into play new pl which adds 500,000 
Seven kettles were used in ri et of prod m floor space to Pratt 


5 ® ioe) be ame bt “sD | 
ii. ett yt | : | Roof insulation used on this job was 
: taken up by a powered belt conveyor, 
‘4.0 


¥ shown here discharging packages of in- 
sulation. The rolls of felt were sent up 
in the same way. 
rs ae 

Left: Continuous flow of “hot stuff” from ket- 

tles to roof whenever needed is made possible 

by the placement of six 80 gallon kettles in 

a circle around the roofers’ pump, with the 

draw-off cock facing to the center. One kettle 

is used exclusively for pumping and no cold 

pitch is put in this kettle at any time, the 

temperature being kept at a constant 390 

degrees to meet the demands of the operators 

on the roof. The other kettles are used for 

melting, and when the bitumen has reached 

the proper degree of temperature it is pumped 

into the pumping kettle, as required, simply by 

inserting the intake or suction device into the 

next kettle that is ready. 








Right: Overall view of the new Pratt & 
Whitney plant under construction, taken this 
March. Note that while only the skeleton 
girders have been erected in the left-hand 
far corner of the picture, the building is fin- 
ished down to application “of the roof in the 
right-hand rear corner. Various stages of deck 
and: roof construction can be seen in progress 
on the roof. 


Story Courtesy Aeroil Products Co., Inc.. Pho'os Courtesy 
Pratt & Whitney Div., United Aircraft Corp. 


general contractor is Turner Construc manent facilities, and, unlike many this seven kettles were used in con- 


tion Company temporary defense contract plants, was junction with one pump. One man 


pees 


[he factory area is one story con- privately financed by the manufactur- stayed on the ground constantly stok- 


ing and supervising the kettles. 


struction, with locker rooms and cafe- ing company. 


ees 


terias in the basement. An office build- Throughout the operation, even in- On the roof three mops and a gravel 


ing and powderhouse increase the total sub-freezing weather, hot pitch was hopper were kept adequately supplied 


delivered on to the roof at the proper with materials for applying the roof 


auntie AD 


area to 707,000 square feet. The plant 
is to be part of United Aircraft’s per 


sre 


working temperature. In order to do (Continued on Page 28) 


Left: The pump is connected by means of a four foot 





length of 2” flexible metal hose from the discharge end 
to a 14,” riser leading to the roof stanchion which is 
equipped with a 1,” draw-off cock. Another 12” pipe 
is connected from the return of the roof stanchion which 
s directly opposite and in line. with the draw-off cock. 
The pump can reach a comparatively large radius allow- 
ing as many kettles to be placed as need be to suit the 
requirements of the men on the roof. 


{unl ony 


Right: The pipe and connections have an acute pitch 
downward to permit complete drainage at the end of 
the operation. The overator is drawing pitch at the rate 
of five gallons per fifteen seconds (temperature 390 de- 
grees). Drawing hot pitch at this rate is still ten gallons 
per minute under the capacity of the pump and thus 
sufficient for most large operations (which require three 
mops and one dipper). It also permits motor and pump 
to operate at normal speed and insures longer life of the 
engine and pump. 
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Take care of 
your tools! 


HANDLE 


In December, and January 
American Roofer & Siding Con- 
tractor published the first two of 
an exhaustive three-part series of 
articles on maintenance and care 
of tools the roofer most often 
uses. Space limitations have held 
up publication of the third and 
concluding part until now. The ad- 
vice contained herein, however, is 
as good now as it ever was. 


Cleaning and Oiling 
(All Types of Saws) 


Saws should be kept dry at all times. 
When necessary to use saw 
favorable 
moisture 
ways oil 


under un 
weather conditions, 
blade after 
blade with a 


wipe 
from using. Al- 
cloth 
dampened with preservative lubricating 
oil (special) after Do not 
permit blade to rust. Clean off all signs 
of rust blade 
Apply oil to blade after 
rust. 


clean 


using saw 


from with crocus cloth 


cleaning off 


Sharpening Wood-cutting Saws 
General 

There are two general types of teeth 
used on wood-cutting hand saws. Saws 


th are called rip 

utting with the 

aving the other 

teeth are illed crosscut saws. 
» used to cut across the grain 
ire attempting to sharpen 
clear picture 


if the shape of 


teeth is necessary 


Replacing Handles 
(Most Types of Saws) 


Remove the special screws and nuts 
which attach handle to blade. Slide han- 
lle off Position new handle on 
butt of blade with screw holes in 
handle and blade alined. Install the spe- 
cial screws and nuts attach 


andle to blade 


hI ] 
piade 


end 


which 


Common Misuses (Wood-cutting 
Saws) 

Do not lay saws on floor or place 
loose in a tool box. Such treatment may 
lead to dulled or bent teeth or sprung 
blades. Hank saws up when not in use. 
into nails with a wood- 
cutting This will dull, bend, or 
break teeth. Remove nails from repair 
or alteration work before sawing. 

Do not twist off strips of waste with 


Never saw 


saw 


AMERICAN ROOFER 
This dulls and bends teeth and 


may spring blade. Break off strips of 
waste with hand or mallet. 


dian) 


| 


blade 


a 


Do not allow waste side of work to 
break off as cut is made. This practice 
causes work to split. Support waste side 
and cut clear through work 


\ 


u 


Do not allow end of to strike 
floor. There is danger of springing the 
blade. Raise work high enough to get 
clearance. If work cannot 
limit the stroke 


saw 


be raised, 


Storage 


Apply rust preventive compound 
(thin film) to blades to prevent rust, 
and store so teeth will not be dulled by 
contact with other tools. Upon removal 
from storage, wash metal parts with dry 
cleaning solvent to remove compound. 


Clamps 
Maintenance 


General—All Clamps 


These are relatively heavy-duty but 
simple tools. Maintenance requirements 
are few: 

Keep screws lubricated with small 
quantity of preventive lubricating oil 
(special) or engine oil (SAE 10). Ex- 
cessive lubricant interferes with use of 
tool. Keep metal surfaces free of rust. 
Scour off rust or corrosion with crocus 
cloth or aluminum oxide abrasive cloth. 
Coat surfaces with preservative lubri- 
cating oil (special) or engine oil (SAE 
10). 

Varnish hardwood jaws of hand 
screw clamps whenever finish becomes 

(Continued on Page 24) 
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VERTIGRAIN When customers want a top quality roofing in the 
Site endian: dies new, lighter colors, show them Globe Vertigrain TAPER- 
shingle texture that's TABS. In step with modern home architecture, Globe's 
sensationally different. LIGHT-COLORS are blended to meet the trend in roofing 
ae che ee styles today. These sparkling, pastel shades “belong” with 
every roof! today’s new homes! You can’t go wrong with Globe 

LIGHT-COLORS because they're blended by the foremost 

color stylists in the roofing industry. Satisfy your customers 

the easy way ... and be sure they'll remain satisfied for years 
TAPERTA B® to come. Sell them Globe Vertigrain TAPERTABS in the 
SQUARE BUTT SHINGLES exciting, new LIGHT-COLOR blends! 





Superior quality roof- 
ing shingles with extra Offer your customers nothing but the best... Offer them GLOBE, best under the sun 


thickness where shingle 

wears most. Extra heavy For complete details about 

tempered all-weather VERTIGRAIN TAPERTABS with LIGHT-COLORS MEMNG):13 
asphalt cocting. ithe. caiin axl 


GLOBE ROOFING PRODUCTS CO., Inc. 


Whiting, Indiana 











How to apply 


Interlock 


Shingles 


1 
sningies 


NTERLOCKING asp 


have become increasingly popular, 


areas where high winds 


Locking devices, an in- 


( Spec ially in 

ire trequent 

tegral part of each shingle, engage each 
' 


other so tightly that the 
effect 


finished roof 
Interlocking 
to be effective 


demolition 


Is In one prece 


shingles have prove n 


against winds of force 


Cement or special fasteners such as 


clips or staples are not used 


Interlocking shingles are fire-resist 
weat qualities, 


full range of solid 


int, have high ering 


ind are made in a 


and blended colors. Manufactured 1 
both single and double coverage type 
suitable for | 


struction and 


they are 
reroonng 
patterns oi interlocking 


roots are ol two ¢ 


pattern, all lines 
or horizontally 


are SOE diagot 
their definite 


both patterns 


The Locking Device 
lhe locking device 
ing shingle is in the 
This is 


permits 


the shingle 
ture, which 
of all the numerous 
general 
lock, 
lock, 


As with the application « 


groups 
combinatior 


and side lock 


ot asphalt rooting 

is the first step. The 

a pitch of 4-inch ris 
horizontal run. \W 

deck is 1 


foot of 


wood constru 


be covered with a layer of 15-pound 


isphalt saturated felt before any shtn- 


ire laid. It is important that this 


lerlayment be vapor permeab’e 


material to avoid accumulation of mois 


ture between the deck and the under- 
layment in cold weather. Lightweight 


smooth roll roofing should not be used 
Metal drip edgi 
ould be used 


ng and eaves flashing 
strips sl 
For 


the roof, 


good alignment of shingles on 
horizontal and vertical chalk 


The nature of 


the locki vices les a certam 


: ; ee: 
lines should be used 








TYPE |- OUTSIDE LOCK 








TYPE 3 -INSIDE AND OUTS! 


DE LOCK 
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amount of automatic alignment, but 
for best results this must be regularly 
checked as work progresses. 

Except for side-lock shingles, inter- 
locking shingles can be laid from left 
to right, from right to left, or both 
directions from the center. If it is 
desired that both rakes present the 
same appearance, the center-starting 
method must be used. Side-lock shin- 
gles are started at one end or the 
other, but not in the center. The exact 
location of the locking device deter- 
mines the direction of application 


Starter Strip 


Starter Strip—If the eaves flashing 
strip is of smooth roll roofing, a starter 
strip will be needed. It should be at 
least 9 inches wide and should be cut 
from mineral-surfaced roll roofing of 
the same color as the shingles. This 
applies to all interlocking shingles ex- 
cept Type 4 and some of the Type 1 
shingles. If the eaves flashing strip 
is of mineral-surfaced roll roofing the 
same color as the shingles, the starter 
strip may be omitted. 


Application of Types 1, 2, and 3— 
The first course can be started at either 
end or at the center. Only the part 
of each shingle required for proper 
locking of second course shingles lies 
on the deck. The part below the lock- 
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Locking methods, interlocking asphalt shingles. 
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TYPE 3-INSIDE AND OUTSIDE LOCK 


INSIDE LOCKING 
SLIT OR SLOT 
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TYPE 4- SIDE LOCK 


Locking devices, interlocking asphalt shingles. 


ing device is allowed to overhang the 
eaves line and is trimmed off after the 
has laid. 


course been 


Allow for Irregularities 


Application of first course shingles 
must for irregularities in 
the roof deck, and there must be enough 
tolerance to permit locking devices to 
be engaged with adjoining shingles. 
Side edges of shingles should touch, 
but it is important to avoid forcing 
them tightly 
nailed as specified by the manufacturer, 

In the 
vertical 


allow any 


together. Shingles are 
center-starting method is 
chalk should be 
fixed on the deck halfway between the 
rakes. The first course is started with 
a shingle centered on this chalk line. 
At the ends of the deck, shingles should 
be trimmed so that they project 
¥g inch beyond the metal drip edge. 


used, a line 


4 to 


Second and succeeding courses are 
of full-size shingles, each being locked 
with adjoining shingles. Shingles are 
aligned vertically so that they are per- 


pendicular to the eaves and the ridge. 
Side edges of shingles should meet as 
directed for the first At the 
rake, shingles are trimmed to over- 
hang % to % inch and are secured 
either with face nails or with quick- 
setting asphalt cement. 

Application of Type 4— The first 
course starts with a piece of shingle 
3 inches wide and 12 inches high, laid 
flush with the eaves and the rake edges 
of the eaves flashing strip. This piece 
is fastened with four nails, one in 
each corner 1 inch from each edge. 


course. 


Nailing First Shingle 


The first full-size shingle then is 
placed at the corner of the deck; it 
covers the 3- by 12-inch piece and is 
flush with its outer edges. This first 
shingle is nailed as specified by the 
manufacturer. The free lower corner 
is secured either with a face nail or 
with quick-setting asphalt cement. 

The course is completed with full- 
size shingles. Locking devices are en- 
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gaged and shingles are nailed as the 
manufacturer directs. Succeeding 
courses are placed with the specified 
headlap and the sidelap required by 
the design of the locking device. 

Hips and Ridges — Hip and ridge 
shingles are supplied by the manu- 
facturer. They can also be cut from 
the roofing shingles or from 90-pound 
mineral-surfaced roll roofing. Do not 
use metal ridge roll because corrosion 
might discolor the roof. 

Bend each shingle lengthwise through 
its center. In cold weather, warm the 
shingles before bending them. When 
shingles are in place, each one should 
extend equally down each side of the 
hip or ridge. Expose each shingle 5 
inches. Fasten each shingle with a 
nail on each side of the hip or ridge, 
5% inches from the exposed end and 
1 inch from the edge. 





ANNOUNCEMENT: 
Construction Controls 
Greatly Eased 


As this issue went to press an- 
nouncement was received from the 
National Production Authority 
that construction regulations will 
be greatly relaxed (even further 
than previously) starting in the 
third quarter of this year. 

The new regulations will make it 
possible for roofers & siding contrac- 
tors to go after a much larger area of 
work, particularly in sheet metal, gut- 
ter and downspout, and built-up new 
construction jobs. 

Summarized, the eased regulations 
provide for a much greater channeling 
of aluminum, copper and carbon steel 
into industrial construction, and re- 
classification of certain types of projects 
from the commercial to the industrial 
category ; and, after July 1, self-authori- 
zation of 1,500 pounds of new domestic 
structural shapes and 250 pounds of 
aluminum in addition to the present 
allowances, 
purposes. 


for housing construction 


Expansion Goal 
Announced for Lead 


An expansion goal for lead to pro- 
vide an annual supply of 1,324,000 
short tons beginning in 1955 has been 
established by the Defense Production 

(Continued on Page 36) 
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BERT ROAN 
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Roan at the office desk. Note the permanent built-in display of nationally advertised awnings, sidings, roof- 
This allows customers an opportunity to inspect material while discussing possible contract work. 
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air 
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rethods were 
msideratic 
vould satisfy 


‘ yo 
himseit, ac 


A typical advertisement reads wit) 


the following text: 


“YOUR HOME IS AN INVEST- 
MENT, keep it in tip-top condition... 
Roan Quality Roofing and 


see about 


Siding. It’s the time and the season to 
think about re-conditioning the exterior 
of your home. We carry only the finest 
Roofing and at surprisingly 
YOUR 


the low 


grades of 


low prices. So...give home 


a face-lifting. ..and remember, 
cost of home maintenance is based upon 
material!” Below 


the use of quality 


this heading are illustrations of mate- 
rials and home supplies offered. 
Eight one-minute radio spots a week 
are used to stress that this company 
“a complete guarantee on all 
at the 
well- 


teatures 
our work and materials while 


same time using only the finest, 
available 


31) 


known brands of materials 


(Continued on Page 
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qHIs WARRANTY 


alt-Aluminum 
r Coating made by 


manufacturers 


on Asph 
Roof Paint ° 
leading 


azines and in 


trade journals 


Your customers and prospects know and trust 
—and look for—the Warranty above because 
they know it assures them of the most satis- 
factory Asphalt-Aluminum Roof Paint and 
Coating. They know this Warranty is their 
guarantee of superior, long-life, year around 


roof protection at low cost. 


For faster, easier sales and for greater profits, 
stock and recommend leading brands that 
feature this Warranty. Intensive advertising in 
the large farm and industrial markets is pre- 
selling these brands...is building volume 
sales! Reynolds Metals Company, 2512 South 
Third Street, Louisville 1, Kentucky. 


This advertisement appears in the interest of the Roof Paint and Coating Industry of the United States 


A ET EAA aR. 
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Holding galvanized nails in mouth 
can lead to lead poisoning 


EW 
claim that they don’t know the taste 
of galvanized nails. There’s danger of 
metal poisoning in a mouthful of nails, 


roofers or contractors can 


besides the hazards in swallowing one 
of them. 

A recent medical bulletin reported 
on eight cases of lead poisoning in a 
six month period in Los Angeles. All 
were roofers and had been working in 
that field for from three months to ten 
years. All of them gave a history of 
holding galvanized roofing nails in their 
mouths while working. 

The signs of lead-poisoning are so 
diverse that they may easily be over- 
looked. The metal is absorbed through 
the stomach and bowels. As with all 
other poisons individual mechanics 
show a highly different susceptibility to 
lead. Younger workers, on the average, 
appear to be more susceptible than 
their older fellows. 

Every single one of the diseased 
roofers complained of colic: a severe 
griping pain in the bowels, due to 





Survey Shows Safety 
Is Prime Factor 
To Man on New Job 


With the 
shortages, it is important that jobs be 
made as attractive as possible. It may 
be of interest, therefore, to note the 


prospects of manpower 


results of a survey made by a private 
company recently in which each new 
employee was requested to list the most 
important considerations in connection 
with his new job. The following is a 
summary of the survey, as passed along 
recently by the Bureau of Publi 
Roads : 
percent 
1. Safe working conditior 34 
o Se MOOE CONE co nsdccess ..29 
Hours of work 
Steady employment 
Training pat: a 
\ chance for promotion... 
7. A chance to use own ideas. 
8. Amount of pay 
9, Pension and insurance 
10. Fair hearing in complaints. . 
How does your organization rate in 
its employee inducements and bene 


fits ? 








By DR. W. SCHWEISHEIMER 


Special to American Roofer 
& Siding Contractor 








spasm of the intestinal walls. Most of 
them complained also of constipation. 
Both symptoms are frequent signs of 
chronic lead poisoning. 

The roofing nails were examined as 
a possible source for the poisoning and 
it was found they contained approxi- 
mately 3 per cent of lead in the galva- 
nized coating. The problem still re- 
mained of finding out why there was 
such a recent outbreak of lead poison- 
ing in men who had been doing the 
same kind of work for long years. 

Use of galvanized roofing nails had 


been recommended because of their 


AMERICAN ROOFER 


valuable weather-resisting properties. 
In spite of these recommendations the 
common practice had been to use the 
so-called blued nails. Their thin blue 
coating is due to acid treatment dur- 
ing manufacture; they contain no ap- 
preciable quantities of lead. 


When the Federal Housing Adminis- 
tration first began to function galva- 
nized nails were specified, but appar- 
ently this requirement was not rigidly 
enforced until early in 1939. Only then 
did the use of galvanized nails become 
general. A part of the lead is dissolved 
by the saliva. Large amounts of zinc 
dust are found on the nails; some of 
this is probably swallowed so that more 
lead is dissolved in the gastric juice. 


Why “Strippers” Are Not Used 


The roofers admitted that they had 
been told by their employers not to put 
nails in their mouths. They had been 
advised to wear “strippers” to carry 

(Continued on Page 36) 





Covering The World... 





THE OWNERS 
y* 





Many Laraé Houses OF 
RURAL SCOTLAND HANE MINIATURE 
GOLF COURSES ON-THEIR ROOFS 
FOR THE ENTERTAINMENT OF 


ND GuéSTs? 


A" 





























for June, 1952 


WHAT'S NEW? 


Equipment—Booklets—Practice—Materials 


New Roofers Trowel 
Now marketed by David 

the “Fitrite” Trowel 

pecially recommended for 


being Levow 


Rooters whicl 


various 


cold process roofing ications 


app! 


The new tool’s saw tooth serration pro 


vides an edge that gives a smooth even flow 
bubbles. It 
that 


and is easily 


of mastic and eliminates air has 


a flexible tempered steel blade will 


stand up under hard wear 
cleaned after us¢ 


The 


Trowel is mounted on a light 


wooden hand T the Roofers 


weight, high 
strength aluminum alloy mounting which is 


permanently secured to the te by ten rivets. 


* * 


Roofers Cargo Net 
The 


now being marketed by th -roil 


“Caro-Net” Roofers Cargo Nets 
Products 
Company, Inc. ar 1 be ideal for 
, kettl inst , tar 


barrows and mis- 


new 


hoisting barrel paper 
rolls, asphz 


cellaneous 


and equipment. 
Productio I 


Nets was started 
at the iest roofing contractors who 
not only had experienced difficulty with their 
*s] ; who also 


own “makeshift 


found from 


experience th uch slings 
slipping 
i The 
is designed to provide maximum 
materials. It is 
and 


ex- 


posed workmen to tl langer of 
e sling while being hoisted. 


protection to workmen and 


veatherproofed to 


hen the life of 


increase strength 


lengt fibers 

The 5 x 5 feet Roofers Cargo Net is made 
of %” 
having a tensile strength of 


into 


rope 


strand rope 
1350 Ibs. When 
the the 
} 


strength just about doubles because the mesh 


diameter manila three 


made form of a net tensile 


is formed by two of these cords. Each mesh 


in the net is a 12 inch stretched measure 


The complete net is then bound with 
a 7/16” diameter manila rope having a ten- 


1750 Ibs 


mesh. 


rength 
Che Net i that it will withstand 

ht t lifted by the average 
oists. Carrying capacity of the Net 


$s approximately 2600 lbs 


Spray Gun Surge Control 


With a new device known as the Binks 
Surge Control, it is now possible to apply 
cold process roofing and liquid siding evenly 
with a Binks air-operated Material Handling 
Pump. Formerly, when an operator shut off 
the spray gun, the pump continued to oper- 
ate and a pressure higher than normal built 
up in the pump and hose. When he trig- 
gered the gun, material shot from it vio- 
lently in “spurts” or “globs.” This resulted 
in wasted material and an uneven coating for 
the surface being sprayed 

The new control overcomes this problem 
by automatically shutting off the pump’s 
supply of compressed air the instant the 
spray gun is closed. It starts the pump oper- 
ating again the instant the gun is 


opened. 


spray 


Left: siding unit. Right: roofing unit. 


The Surge Control is said to have the 
following advantages 

1. It makes possible the use of a material 
handling pump for the smooth application 
of all types of materials 

2. The elimination of high pressure build- 
up extends the life of the pumping mechanism 
and the material hose. 

3. It overcomes the problem of large air 
pressure drop because less pressure is needed 
to operate the control 

4. The control is said to provide long 
and trouble-free performance the 
regulating action involves releasing 
of air pressure from the aircylinder. Its 
that there is no need for 
a dumping device to release excessive ma- 
terial pressure in the 

5. It simplifies the training of new spray 
gun operators had to the material handling 


because 
only 
design is such 


hose. 





If further information is desired 
about articles appearing in the 
pages of this magazine send a card 
or a letter to the editorial depart- 
ment. 








pump. Prior to this control, the operator 
had to make the best of the initial “spurt” 
of material by trying to spread the excess 
over a wide area. This is not an easy trick 
to master and, in many cases, new oOpera- 
tors became discouraged with material han- 
dling pumps. 

The Surge 
as part of 


Control can now be furnished 
the two spraying outfits that 
Binks offers roofing and siding contrac- 
tors. Both of these outfits are shown in 
the occompanying illustration. 

The rubber-tired Liquid Siding Outfit 
is said to speed up the application of ma- 
terial by providing greater mobility of spray- 
ing and pumping equipment. 

[he Rooting Outfit is said to provide 
fast application of cold process roofing at 
locations a considerable distance from the 


pumping unit. 
* * * 


Caulking Cartridge System 

A new type of cartridge, which, the com- 
pany states, makes it impossible for gun cap 
and barrel to get “messed up” has been pro- 
duced by Hibner & Co. The compound cart- 
ridge can be used in all standard cartridge 
guns, though Hibner & Co. markets a gun 
which is specially designed for the cartridge. 

When the cap is twisted on the gun the 
flange compresses filet into a perfect seal so 
that the compound never touches the barrel 
or the cap of the gun but is directed into the 
nozzle. Pressure’ on the trigger bursts the 
insert and the gun is ready for use. When 
the cartridge is empty, it is ejected auto- 
matically and barrel cannot get 
messed up 

The material is put up in Brilliant White 
and Limestone Gray. 

* * * 


50th Anniversary Book 


‘o commemorate .their 50th year in busi- 
ness, United States Gypsum Company has 
published a book entitled “Building A Bet- 
ter Tomorrow”. It contains a great deal of 
information about the company, including a 
history of its growth and development. 

> * . 


Copper Clad Downspouts 
A product now in use which saves up to 
eighty per cent copper in a building item 
where solid copper has been used was an- 
nounced today by American Cladmetals 
Company by its President, Joseph Kinney, 
Jr. It is Duraclad metal, copper clad on steel, 
which is now used for downspouts in new 
homes 
Providing the copper exteriors so desirable 
(Continued on Page 33) 
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Shadowline INSELBRIC, Reversible INSELWOOD and 
the All-New INSELSTONE are “Life Savers’ when it 


comes to keeping profits afloat, too! They sell 


faster, go up faster, look better and last longer. 


“1 know what goes into INSELBRIC. I've 
been making it for several years. And Sell the leader! Sell INSELBRIC — “the only 
| can tell you this — it’s impossible to 
manufacture an insulating siding that 
uses finer materials, or is better engi 


neered for longer life than INSELBRIC!” 
100K FOR TS MAME 


JONES & BROWN, INC. INSEL BHIC 
439 Sixth Avenue 
Pittsburgh 19, Po. 


insulating siding they ask for by name!” 


Please send the INSELBRIC profit story at once! 


MASTIC ASPHALT CORP. JONES & BROWN, INC. 
= Makers of iInselbric and Inselstone National Distributors of 


Address SOUTH BEND, IND Iinselbric and Inselstone 
PITTSBURGH, PA 


" sth aigdaaertag e's, 





101 ways to cold canvas 


for hot prospects 


Keep The Right Mental Attitude 


The late Bernie Englander was 
more than just an outstanding 
salesman. He was an _ inspired 
worker in the cause of awakening 
the American public to the value 
of re-roofing and re-siding. With 
the permission of Mrs. Englander 
we continue to publish the selling 
advise of this long-time, highly 
successful “cold turkey” canvasser 
for both the Celotex Corporation 
and The Flintkote Company. 


HEN 


number of conscientious calls, a 


compared with the total 


certain law of averages always prevails. 
Out of a given number of calls a posi- 
tive number of successful interviews 
will develop, from which a certain num- 
ber of orders will result. Therefore, the 
philosophy is at once apparent—each 
turndown reduces the number of dis- 
calls you then make 
and hastens the definite encouraging 


calls and orders that are bound to oc- 


couraging must 


cur. Keep the chin up—the law of re- 
turns will work for you. 

Keep the right mental attitude. Don’t 
have that apologetic ‘excuse me for liv- 
ing’ feeling. Your job is important. Feel 
important. You are merely exchanging 
your time and knowledge for a valued 
service the prospect urgently needs. 

Approach each door, each prospect, 








By BERNIE ENGLANDER 








with the feeling you are giving the 


owner a real gift. Remember, it is a 
real service you are rendering—you are 
actually benefiting the prospect. 
Always approach the house in the 
same manner as you would call on a 
friend ; that is, maintain a casual confi- 
dent expectant air—walk briskly. 
first made in your own 
mind—before you can intelligently sell 
orally. 


Sales are 


All salesmanship is creative 

Never uncertainty—it 
confidence on both sides. 

Careful 
pays. 

You’ve got to have ‘canned’ talk for 
planned talk. Don’t guess. Don’t hesi- 
tate; know. 


show dispels 


advance planning always 


You are also selling time and time is 
the backbone of earnings. Therefore, a 
straight down the street canvass will 
secure better results than flitting all 
over, here and there: 
is lost. 

Establish the personal touch. Make 
inquiries. It costs nothing to ask the 
name of the folks next door. 

You must have eye openers to make 
door openers. 


Too much time 





Pleasing appearance 
Ready smile 

Even temper 
Fortitude 

Resolute 
Determination 
Alertness 

Accuracy 

Reliability 
Thoroughness 


Poise 


Tact, 





Qualities good salesmen try to cultivate. 


Courtesy 


Patience 
Courage 


Honesty 
Judgement 
Loyalty 
Forceful 


Knowledge of your Line 


Personal neatness 
Soft voice 
Adaptability 
Aggressiveness 
Self respect 
Intelligence 
Initiativeness 
Self confidence 
Industriousness 
Responsibility 








Your demonstration is 
door opener, 


an eye and 


Consumer selling is no soft job for 
softies. 

Remember, while you are selling 
OUTSIDE MATERIAL you've got 
to get INSIDE to make the sale. Get 
that door open and invited within. 

A hinting gesture to expect immedi- 
ate entrance: start wiping off your feet 

expectantly. 

Never stand squarely in front of the 
door, always to one side. The door must 
be opened wide so they can see you. 

\lways step forward as though you 
expected to enter. This gesture is usu- 
ally inviting. 


Don’t Hem & Haw 


Don’t hem and haw 
down to cases. . 
ing talk. 

Don’t simply talk—DO 
show things—keep in motion, 
Don’t be afraid to say “May I come 
in?” 

Plunge right into your sales talk— 
why spar for an opening? 

You must get favorable reaction 
pronto—watch what you say and do. 

Take the sour tones out of your 
voice—talk slow and low enough to be 
heard ; don’t mumble but talk distinctly 
—make your voice sound congenial by 
‘make believe’; think the person you 
are talking to is someone you are glad 
to see and hear very much. Keep your 
sentences short and clear cut. Long in- 
volved sentences won't soak in and 
people dislike having to think deeply. 

Always paint word pictures—use de- 
scriptive phrases and comparisons. 
Point out the need for your product and 


. get right 
. tight into your sell- 


things— 


(Continued on Page 26) 
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Fisher Appointed Special 
Western Rep. For are 
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H. E. Dennie Named Chicago 
Sales Rep., Chase Bag Co. 

H. E formerly ( g 
resentative for use Bag Compar 
appointed Sales Manager ] 


Philadelphia brane 


Denni sales r 


1as been 


was 


ti 
, N. ( 


} 
Saies la 


general 


Dennie’s new assignn 


tion of sales in « 


dire 
* * 


Bird Appts. Johnson Ass’t 
Mgr. West. gwen d Mats. 


tird & Son, Inc., 
pointment of Philit Johnson Assist 
Western Manager « l Mater 


has announced the 














a Uni- 
oves up from 


Johnson, 


sales representa- 
ral Indiana, has 
Central Division 
tird Building Ma- 
iquarters in Toledo. 
& Son, Mr. John- 
the Midwest and 
following 


Supply oO. 


years 


* 


F. O. Calhoon Rejoins 
wagers 7 Lebar Prods. Div. 
Disco 
Con- 


sident of the 


[ t 
Pittsburgh 


as become af- 


with 

serve as 

to Fred C. 
manager of 

he time he 

as general op- 
Tar Products 
Disco 
Presi- 

it in 1950 
President in 


Cincinnati Is Try-Out City 
For Alum. Paint Promotion 
It’s Liquid 
ue adver- 
nm g news 
ynolds Metals 
aluminum pig- 
current! y 
in Cincin- 
inum paints 
ings made by 


the trade 


ition of 
history 
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with a 
spread 
intensive 
additional news- 


broke in Cincinnati on 
4-color 
and is being 
spot radio schedule 
paper insertions. 

Reynolds Metals Company is also provid- 
complete manufacturer-jobber-dealer 
merchandising program to tie-in with their 
advertising efforts. Selling oh spe and 
merchandising kits are or partici- 
pating paint manufacturer ard jobber 
Window streamers, advertising poster 
reprints, window shelf price strips, 
hand-out folders, dealer ad mats and other 
sales helps are being used by retailers 


May llth 


newspaper magazine section 
followed up by an 


and by 
ing a 


available 
sale s- 
men, 


spots, 


* . > 


Binks Opens New Branch 
In Dallas, Tex. 


Binks Manufacturing ( makers of 
professional spray equipment, has 
announced the opening of a new branch sales 
and warehouse at 1209 Street, 

Trinity Industrial Dallas 


ompany, 

finishing 

office Levee 
. 

in the 

Texas. 


section ot 


GEORGE COOK 


Roche 


Burke B 


this 


president 
will serve 
warehouse for 


According to 
of the company, branch 
district sales office and 
1e distribution of Binks products. By 
an adequate stock of equipment in 

shipments can be mad 
entire Territory, 
Louisiana, 


new 
as a 
main- 
taining 
Dallas, 
throughout the 


prompt 
Southwest 
consisting of the states of Texas, 
Oklahoma and Arkansas without waiting for 
deliveries from the 

he new quarters provide 6,750 square feet 
and warehouse The building 
is served by a railroad siding. Truck-height 
loading facilities will speed up deliveries and 


Chicago plant 


of office space 


shipments 

The new branch is managed by Mr. George 
Cook, years of factory 
training experience 


who has had 


and 


many 
field 
(Continued on Page 36) 
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“Worth its weight in gold.” 
“We think your Manual is terrific.” 
“The Bible of the Industry.” 


That's What Dealers Say About 


ROOFING, SIDING & 
BUILDING SPECIALTIES MANUAL 
1952 Edition 


The only complete, authorita- 


tive reference volume in its field 


Order NOW! 
Only $3.00 


POSTPAID 





American Roofer & 
Siding Contractor 
425 — 4th Avenue 

New York 16, N. Y. 


Please send me 
of the 1952 Roofing, Siding and 
Building Specialties Manual. 











DPA Requests Data 


| On Aluminum Output 


DPA Administrator Manly Fleisch- 


mann has asked for an expression from | 
business in participating in further ex- 
| pansion of aluminum producing facili- 


ties in the Unted States. 
In makng the request, Mr. Fleisch- 


| mann said: 
| “The Defense Production Adminis- | 


tration is currently reviewing the alu- 
minum expansion program in order to 


| reach a decision as to whether addi- | 


23 


“FITRITE” 
SKYLIGHT GEARING 
IN STOCK FOR IMMEDIATE SHIPMENT 


eli I 


4" — 4%” — 1” Hook or chain operation. 
% yy” , nd assembled on 20” pipe. 


ADJUSTABLE PIPE 
SNOW GUARDS 


tional supplies of aluminum are desir- | 


able from the standpoint of the de- 
fense effort and for an enlarged stock- 
pile program. 

If further expansion is needed the 
government would prefer to see new 
American producers enter the business 


| of making aluminum, but before any 
| decision can be made it is important 
| to know how far American industry 
| would go in undertaking with private | 
| financing the creation of additional fa- 


cilities for the production of aluminum 


| and under what conditions.” 


The current plan for increasing alu- 


| minum supplies under consideration by 
| DPA calls for the further expansion 


oi aluminum production in the United 


| States to the extent of approximately 


140,000 tons per year plus exports from 


under an agreement subject to certain 


conditions, which wouid boost imports | 
| from 100,000 to 150,000 tons per year | 
| to 300,000 tons for the five years 1955 
| to 1959 inclusive. 


Buffalo Contractors 


Consider Keeping 
Open More Nights 


Roofing contractors in Buffalo, N. I. | 
are giving serious consideration to the | 


matter of additional night openings in 
line with the trend of all types of re- 
tail stores to increase their night shop- 
ping business potential. 

Night shopping by families has 
jumped sharply in popularity here dur- 
ing the past year, prompting many re- 
tailers to remain open two, three and 
even four night a week, instead of the 
traditional one night a week. 

Night openings were inaugurated in 
the community shopping centers, but 
now 


shopping area where a group of large 


stores have just decided to remain open | 


both Monday and Thursday nights. 


are spreading to the downtown 


“Fitrite”’ “Protector” 


3 Pipes 34" 1.P.S. 
Bronze and Gal- 
venized for ail 
types of steep 
roofs—sicte, ti! 


2 Pipes 4" 1.P.S. 
Bronze and Gelvan- 
ized, installed on 
old roofs without 
removing siete. 


ALUMINUM 
MOP HANDLES 


— . 4 


Light weight. Outiasts wood 
many times. Unbreakable, eco- 
nomical. Will not burn! 


flat or corrugated 
metal and com- 
position. 








| the Aluminum Company of Canada, | 


FIBERGLAS 
MOP YARN 


FOR TRUE ECONOMY— 
OUTLASTS COTTON 10-20 TIMES. 


UTILITY 
ROOFING KNIFE 


THE ONLY KNIFE WITH A 
RETRACTABLE HOOKED BLADE 


Portable Electric 


SAW GUN 


Efficient! 
Saws Metal 
Wood, etc. 


Write Dept. “R” for catalogues 
and prices. To protect Trade, 
please use your printed stationery. 


DAVID LEVOW ‘S320 


ys BGR 


Se AER TBE Et mt 








CLASON | 
SNOW GUARDS | 


For new Slate Roofs, Spanish Tile 
Roofs, Old Slate Roofs, Flat Tile 
Roofs, American Method Asbestos 
Shingles and French Method Asbes- 
tos Shingles and for Metal Roofs. 


CLASON SNOW GUARDS 
Standard for Fifty Years 


THE M. N. CARTIER 


& Sons Company 
275 Canal Street, Cartier Building 
Providence, R. L. 

Write us for Roofers Wholesale Prices 











Manufacturers 
& Distributors 


Everything for Roofing and 
Waterproofing 
CAULKING COMPOUND 
ALUMINUM PAINT 
BITUSTATIC CEMENT 
ROOF COATINGS & CEMENTS 
INSULATION 
ROLL ROOFING—FELTS— 
PITCH—ASPHALT—COAL TAR 
COPPER—GALYV. IRON 


insist on Genuine Durex Products 


METROPOLITAN 
ROOFING SUPPLIES CO., INC. 
286 East 137th St., New York City 


Gives Siding Jobs Improved 
Protection and Appearance 


On every As 
besitos Siding 
job, where ap 
pearance is es 
sential, you car 
save valuable 
time, simplify fit 
ting at corners 
and along win 
+ dow and door 
frames, give added protection, by using in 
dividual sinc corner strips. Made o 
oxidized zinc . will not stain. Lengths 
suitable for any Asbestos Siding Shingle. Fo: 
complete details write 


BUGHER MANUFACTURING CO 
Formerly DOUBLE GRIP BRASS CLIP CO 
211 S. Main St. Kokomo. Ind 
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Take Care of Tools! 


(Continued from Page 12) 


damaget extensivel jmougn oO leave 
I ged t h to | 


wood without pr coating 


ill parts broken or damaged 


Rep! we | 


beyond repair 


Replace C-Clamp Screw or Jaw 
1. Pry open crimped portion of swivel 
from ball on end 


head and remove head 


lurn the screw out of jaw. 


Using new parts as needed, turn 


rew into position through its boss 
at end of jaw. Slip 
ball on end of screw and crimp head 


sufficiently to hold it on ball. 


swivel head onto 


Replace Other Clamp Handles 
File 


taches handle to screw 


off peened ends of pin which at- 
Drive out pin. 
Unscrew or drive handle from screw. 


Screw new handle in position 


mm screw 


with pinholes in handle and in screw 


alined. Tap in and peen pin 


Replace Jaw, Screw or Insert on 
Other Clamps 

1. Remo handles in accordance 

Turn both 

Lift inserts 

irom laws 

g new necessary, 

position in 

rews into position 


tall handles on 


r bar in 

nuch pressure 

r break them. Tighten 
W her 


SETI 7 nye ¢ 


hand ipplving great 


r indication 


| 


may 


Keep yay 


Storage (All Clamps) 


with rust preventive 
] d store in a 


| Irom storage, 


; : 
rv cleaning sol- 


vent to remove rust preventive com- 
pound. 


UTWITY VISE 


Vises 
Cleaning 

Wash grease and dirt from vise with 
dry cleaning solvent. Wipe dry with a 
cloth. Clean jaws with a wire brush. 
Pick chips from between serrations 
with a file scorer or a flattened iron 
wire. 


Lubrication 

Lubricate slide and worm lightly 
with preservative lubricating oil (spe- 
cial) or engine oil (SAE 10). Lubri- 
cate sparingly ; excessive amounts help 
cause a messy shop. 
Common Misuses 

Do not use a heavy 
anvil. There is danger of breaking jaws 
or battering inserts. Use an anvil for 


vise jaws as 


anvil jobs. 

Never use a pipe to increase handle 
leverage. There is danger of bending or 
breaking the handle. Tighten only as 
tight as can be done without an exten- 
sion. 


Storage 

Wash lubricants from vise with dry 
cleaning solvent. Dry vise thoroughly. 
Coat all surfaces of vise with rust pre- 
ventive compound (thin film) and store 
in a dry place. Upon removal from 
storage, wash off the rust preventive 
compound with dry cleaning solvent. 
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All Around the Town 
it’s Flintkote 


..-Gray, Green and Brown 

















An old house with a new dress of beautiful 
Flintkote STRI-COLOR Sidings ... representing 
a big, profitable market for you. 
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...the beautiful new siding with embossed striated surface 
texture and Flintkote DURA-SHIELD* protection! 


“Ss 
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Home owners everywhere have greeted Flintkote’s 
new STRI-COLOR* Asbestos-Cement Siding with 
open arms...and open check books! 


Builders, applicators and building material dealers 
say that STRI-COLOR is the most exciting siding news 
in a decade! 


And no wonder! Flintkote STRI-COLOR’s smart 
embossed striated surface ... its handsome brown, 
gray or green colors ... gives a new kind of home 
beauty. And Flintkote’s new DURA-SHIELD finish 
gives these sidings a_ highly-effective new 


kind of protection from weather and stain! 


Alone... or in combination with other materials, 
such as stone, stucco, brick, etc., these sidings create 
unusually lovely effects. 


The demand for STRI-COLOR SIDINGS is tremen- 
dous! They’re on their way to outselling ANY 
Asbestos-Cement Siding... both for new construc- 
tion and for re-siding applications. 






Better re-order today! 


THE FLINTKOTE COMPANY, Building Materials 
Division, 30 Rockefeller Plaza, New York 20, N.Y. 


© A Trademark of The Flintkote Company 


FLINTKOTE 
We Celie yard of deroice cod] mo mort! 
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There’s Nothing Like 
LOW-COST 
AlR=0O=CEL 
ASPHALTED BACKER BOARD 
FOR DOING A BANG UP 
Re-roofing or 
Re-Siding Job 


Eliminates Wavy Walls, Bulging Walls, Cracked Shingles 


SEND FOR AND SEE 


Territories Open to Distributors 


nn 


ATE =-€ -CrI 


P.O. BOX 62 ° 


qaMEanY 


DETROIT 20, MICH 


| correctly 











the winning combination! | 


= 





Bic profits . . . small in- 





vestment with Bondstone, 
today’s most inexpensive 
system of duplicating the 
beauty, charm and per- 
manence of natural 
stone! A few Bondstone 
franchise territories still 
open to qualified dealers. 
Write, phone or wire 
today! 





EMCO CEMENT PRODUCTS, INC. Paxinos, Pa. 


AMERICAN ROOFER 
101 Ways To Canvass 


(Continued from Page 21) 


the satisfaction and enjoyment derived 
by its possession and use. 

Omit introduction—get into your 
selling talk without delay. 

Make a hasty survey first—of pros- 
pect’s needs. 

Time is your invested capital... 
waste little time with unresponsive peo- 
ple. It takes just as long to interest a 
live prospect. Quickly leave the suspect 
for a better prospect. 

Remember your work is very impor- 
tant to the prospect—you are giving 
him personal time and valuable in- 
formation. 

You really don’t warm up to your 
task until the prospect says NO. All 
prospects are selfish. Your talk must 
interest HIM and HIM alone. Thus 
you speak to persuade him—induce ac- 
tion in him—and interest him. There- 
fore, speak clearly and slowly with a 
planned choice of words. 
Words that are meaningful and keep 
the prospect’s interest in mind. 

Dramatize your sales talk—always. 
Your order pad won't sign itself. 

The cigar store indian or the sales- 
man who keeps quiet—never made a 
sale. 

The old story of don’t sell the steak 
—but the sizzle and taste, means— 
don’t sell the article but sell its per- 
formance—what it will do for your 
prospect. 

The big job is in conquering indif- 
ference to a desire to possess. 

Always appeal to one of the five 
senses—seeing, hearing, tasting, smell- 
ing and feeling. These are the impulses 
that prompt action. They are the di- 
rect road to the successful sale. 

The mental steps of a sale from in- 
terview to the dotted line, are—Atten- 
tion — Interest — Confidence — Convic- 
tion—-Desire—Decision. 

Your prospect’s immediate reaction 
must be one of pleasure, before you 


| can gain a hearing and a favorable re- 


action. 

Your first step is courtesy—courtesy 
in mannerism and respect for the pros- 
pect’s time. 

Carefully watch that opening sent- 
ence—it’s so easy to say NO. 

When a prospect says he is too busy 
to see you—he actually means you 
have failed to attract his attention; in- 
cited his curiosity. It’s up to you to 
study your approach. 
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You must click quick—get your mes- 
sage across—before your prospect has 
left you in mind—then in person. 

Cheerfulness is a magic key—it cre- 
ates courtesy, interest, an open mind 
and a receptive attitude. This key is 
yours for a smile 

Keep saying YOU 


friendly. 


it’s personal and 


built 


what 


Confidence is only 
thorough 


up by a 
knowledge of you are 
saying. 

Interest is created if the buyer will 
benefit by the sale and possession of 
the article. 

The real foundation of any interview 
is a common interest. This creates the 
first step toward the purchase. 

Decision and action take place when 
you have satisfied the customer as to 
the need of your services 


Nailing It Down 
(Continued from Page 7) 


just long enough to eat up the starting 
capital. 
To stay in business it does seem nec- 
essary to KNOW YOUR COSTS 
Jim Parker was a 
around 


salesman 
Kop- 


pers Company built stories to use as 


star 
whose experiences The 


copy for a series of ads. One of these 
stories (names and characters fictional, 
of course) has such a wholesome moral 
that it bears repetition: 

When asked by Mr. Brown, one of 
his customers, how the other fellows 
were bidding on a certain roofing job, 
Jim Parker answered, “I do not know.” 

When Brown then said he had no 
guide as to how to bid, Jim advised: 
“Why don’t you figure how much the 
job will cost, add a reasonable spread 
that will include a fair profit and sub- 
mit that as your bid?” 

“But,” said “suppose 


other fellows cut under that?” 


Brown, 


Jim replied, “Unless you get your 
cost and a fair profit out of it you can- 
not afford to do the job. 
fellows cut under t 


If the other 
at figure vou can- 
not go below them and stay in busi- 
ness for long. 

“But said Brown, “we 
job.” 

To which Jim replied, “ 
unprofitable jobs.” 


What's your “pet peeve?” Readers are 
invited te “sound off” in the Nailing It 
Down column—200 words on any subject 
they choose. 
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Youll soray more squares ver hour 
C451€L and a1 1055 COST... 


3 guick reasons why / 


1. 


For complete information, 
nearest Alemite distributor, 
Alemite, Dept. A-62, 1830 


Lowers costs through easier application 


With Alemite Versatal Equipment, the roofer uses a light 
5 foot spray head and light flexible hose. This eliminates 
carrying of materials by hand—insures a better, more prof- 
itable roofing job. 


Brings far safer working conditions 


No burns are Pe sen when ae spray cold applications 
with Versatal Equipment. No buckets or drums to hoist to 
the roof. Compressor and drums remain on the ground. 


Increases profits with modern equipment 


With Barrel-To-Roof Versatal Equipment you can pump 
from the original container direct to the point of application 
using as much as 300 feet of hose. This is the modern, more 
profitable way to apply roofing. 


call the 
or write 


Diversey 


Parkway, Chicago 14, Illinois. 





“QUALITY PAYS FOR 


EUREK 


1808 CHOUTEAU AVE. 


FIBERGLAS MOPS 
on 

No-char Aluminum Sleeves 

Maximum Hot Stuff Pickup 

Easy and Uniform Spread 


WRITE FOR LITERATURE AND PRICES 


ITSELF’ 
A MOP MFG. CO. 
ST. 3, MC 


GO) 6) Seen, 


SI PULL A OLROOE ALMA SARE BT 8 
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> CONDENSATION 


GETS THE AIR 


For efficient ventilation of sidewalls, 
just drill a hole and press a Midget 
Louver into place. It’s as efficient as 
it is easy! All-aluminum with built-in 
insect screen. 2 styles—for indoors or 
out. 5 sizes—1” to 4” diameter. Write 
for full information. 


THE 
MIDGET LOUVER CO. 


6-6 WALL STREET * NORWALK, CONN. 


AMERICAN ROOFER 
Assembly-Line Job 


(Continued from Page 11) 











NO 229948¢ 


@ More economical 

@ Longer life 

@ Permanent handle 

@ More profitable roofing 


Tarzan mops cost you far less 
than “rolling your own.” 
Heads can be replaced on 
permanent handles, saving 
time and labor cost. 


Write TODAY for orices and samoles 


AMERICAN ASSOCIATED COs. 


ATLANTA P.O. BOX 4056 GEORGIA 


€ pump made 
inv kettles as 
particular day’s 
ilso eliminated 
ferous physical 
iandling the hot 


nts happen be 


wer hoists on 

t the gravel 

in plenty of 

i hot stuff 
ittom-opening gravel hop- 
om the gravel 
then 
eir loads directly 


vaded right fr 
the groul i, hoisted 
to dump t 
thereby 


walling wheelbarrows, 


eliminating much back-breaking labor 


Dhe 


ught the materia n the roof, 


ring beams 


180 gt winging 
there 
enabl ) pick up stuff 
to the danger 
the roof 

ration as many 
used with one 


that for 


ypes of jol ven more mechan- 


int out 


ization is possible with the use of two 
recently uced 
nt (see our August, 1951 


1952 issues), the 


and eC 


pieces of 
and 
automatic 
anical cart- 

Phe felt layer 
in about 95 sec 
vel spreader is 
the 
to the point 


gravel trom 


, transports it 
l, after tl 


ition, an e opening 


gate valve, automatically and 


nly spreads it into the hot bitumen 
Detailed ste] 
inized built-up ro 


s in this highly mech- 


% application are 


shown in the accompanying photo 


graphs. The were actually 
taken on the 
the 6,000 square roof was under con- 


pictures 
job, this winter, while 


struction. Thus, once again, the roof 


j 


ing industry has demonstrated a ca- 


pacity for facing the new, as it has 


Three swing type steel derricks such as 
the one shown in this photo were used 
on this job. Four gravel hoppers of the 
type shown facilitated movement from 
trucks to the waiting wheelbarrows. The 
operator merely trips a lever and the 
gravel automatically empties by gravity 
into the barrow. This eliminates a dan- 
gerous hazard: Leaning over the edge 
of the roof to pull in the load, or dump- 
ing of canvas bags by hand into the 
barrow which may cause men to lose 
their balance near the edge of the roof. 


demonstrated its capacity for supply- 
ing built-up roofs in the old hand labor 
days, with speed, efficiency and high 
quality of application. 


Overlap Shingles Gain 


(Continued from Page 9) 


fact we're certain 


of; demand for our pastel colors has 


colors. This is one 
far exceeded our expectations and nas 
made our first quarter of this year one 
of the biggest in our history. 
Whatever the reason or reasons, the 
that 
verlap-type in- 


figures prove and the facts show 
shake 
sulating siding 


other 


m reached is tl 


shingle design 
will never be replaced 
\nother con 
at colored mortar 
addition 
Further indications, 


some design 


a new and important 


uur industry 


the study of the facts and figures, 


are that the public will accept the new, 
such as colored mortar line and pastel 
colors, if the sale and promotion of 
handled _intelli- 


such innovations 


gently and ethically. 


are 


This much is certain, as in life, our 
industry is fluid and nothing is per- 
siding but 


about insulating 


We have to keep revising, 


manent 
change ! 
innovating, restyling if 
we're to maintain the public’s interest 


improving, 


in insulating siding and our relative 
position in the industry. 
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the modern exterior coating 


Atomastic, the original asbestos mastic exterior coating is a quality 
product, made by a long established paint company. It has been 
tested and proven in thousands of applications in every sort of cli- 
mate. Reputable dealers from coast to coast find Atomastic profitable 
to sell on its own merits. Powerful new sales presentation and na- 
tional advertising smooths the way. Be sure your mastic sales make 
friends for you as well as money. Cash in on the “reputation-build- 
ing” mastic — ATOMASTIC! A few territories still open. Factory 
representative trains your salesmen and your applicators. 
Write today! 


PAINT MAKERS 
SINCE 1906 


OLD QUAKER PAINT CO., inc. 


1977 BLAKE AVENUE, Department 4-6 
LOS ANGELES 39, CALIFORNIA 


Factories: 
Los Angeles, Calif. 
Syracuse, New York FHA FINANCING APPROVED 


JO year factory guarantee 
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GS one 
Short Cuts 


Recommendations for 

No Play — No Wobbling Painting Aluminum 
{ One of the most common methods of 
R. Murphy “Stay-Sharp” blades, processed from finest tempered | cleaning is to wash the surface with 
steel, are famous for the way they hold up’ under tough usage. rags soaked in grease solvents such as 
Their hand-honed razor-sharp edges cut the roughest materials mineral spirits and then wipe with 
easily 





JOB: R. MURPHY 


(MADE TO DOA SUPERIOR® | 
stay sharpROOFING KNIVES 





clean cloths to remove the last traces 

R. Murphy Knives completely eliminate any play or wobbling of grease. Inhibited alkali cleaners and 
because of the precision riveting of blade and handle . . . the solvent cleaning with vapor degreasing 
are often used in factory finishing. It 
is to be remembered that the surface 
should be cleaned between each one of 
the phases up to the final coat of paint 
if there has been any contamination 
that might destroy the bond. Factory 
Sess Cialis fer enon 0 Yor pretreated Surfaces: will in all proba- 
bility require cleaning on the job be- 
fore painting in order to remove dirt 


. and grease accumulated during trans- 
ay ee PAURP ERY ° portation and construction. 
OMP ° HWWVES 


Treatment 

7} After the original surface has been 
cleaned, it would seem advisable to im- 
prove the protection of the aluminum 
against possible corrosion by anodizing, 
phosphatizing, chromatizing or by 
painting with a _ corrosive-resistant 
paint such as zinc chromate. This added 
protection would then be available if 
the decorative or wearing coats should 
wear off as was the case in the ac- 
celerated laboratory tests herein re- 
ported. Phosphatizing and chromatiz- 
ing require special solutions and a care- 
ful control of operating conditions, as 


latter custom-designed for proper grip. 

For the steadiest, cleanest, easiest cutting roofing knife—ask for 
R. Murphy “Stay-Sharp” Knives at your Roofing Supply or Hard- 
ware Store. 

There's an R. Murphy Knife for Every Purpose. Write for FREE 
catalog showing the complete line. 


STAY SHARP ROOFING KNIFE 

















PIGEON PROOFING 


Bird Nuisances Eliminated 
Effective — Economical — Lawful 
Positive Permanent 


— Beware of Patent Infringements — 
OUR WORK GUARANTEED 


THE STAN-GARD PIGEON & BIRD REPELLENT CO., INC. 


523 West 184th Street New York 33, N. Y. 
WAdsworth 7-3300 
CABLE STAN-GARD 


does the process of anodizing which is 
electrolytic in nature. Therefore, these 
three, of necessity, must be done in a 
factory. 











Zince-chromate primer is generally 
applied at the job site after erection. It 
is well known that these primers, prop- 


a a 


CONTRACTORS EVERYWHERE BENEFIT 


AMERICAN ROOFER & from reading AMERICAN 


Siding Contractor 

ROOFER & SIDING CONTRAC- 
425 Fourth Avenue. New York 16. N. Y. 
Suespanne a caibeuieinen to AMERICAN TOR! You can, too, for the small 


ROOFER & Siding Contractor, at $3.00 for subscription price of $3.00 per 
one year. Bill me for this amount: 


( 
/ 
, erly formulated, have given very good 
) | Service when used as a base coat on 
) aluminum metal. Of all the priming 
/ paints, they are to be considered among 
, the best for this particular metal. In 
year. AMERICAN ROOFER has , = s¢vere exposures, such as are encoun- 
C) Enclosed is a check or [) money order. all the news of the trade, new / (tered with high humidity and marine 
methods of application, new / atmospheres, it is often recommended 
Position ideas of selling, and other sub- , that a zinc-chre mate priming coat be 
Company jects the roofing contractor / applied over one of the special treat- 
antes should be familiar with. Use the / | mts outlined above in order to pro- 
Cur fina coupon today ! / | vide additional protection to the alumi- 
eeesceces ** ate } 


num metal. This primer would in turn 
ee ea i a a a ee 
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be followed by two finish coats of 
paint. 

There are available on the market, 
also, a few cold-wash proprietary solu- 


tions for treating aluminum previous to ‘7's SMART 70 DO THE 


painting but they are believed to be in- 


ferior to the aforementioned treat- COMPLETE JOB WITH 


ments 


(The “kink” on aluminum paint con a 
tinues in the July issue.) ; 


ROOFING AND WATERPROOFING 
Ringing Bells 
(Continued from Page 16) 
and employing only the very best of 
skilled workers.” 

“An advertisement also appears in 
the yellow section of the telephone 
book which serves to guide newcomers 
to our concern when needing the serv- 





ices of a roofing and siding contractor 
or to purchase other items we carry.” 

Mr. Roan believes advertising prop- 
erly used can be of great benefit to 
any dealer, and following up this be- 
lief he has obtained the services of a 
skilled copywriter 

The fact that F.H.A. loans are used 
and obtained by many of his customers, 
allowing 3 years to pay, is pointed out 
to individuals hesitating in starting 
home improvements due to the lack 
of funds 

Mr. Roan is active in local organ- 
izations and clubs, thereby giving him 
a better understanding of problems 


-% 
facing his area and affords an oppor- : aM This spendrel, full seal fabric is 
tunity to increase his line of friends. on THRIFTIER!... FREE! 
- | > eee eae ee SAP Sen Oe 


“For dealers who operate in small | Write today for your 
cities or towns, it is imperative that | ae copy of the KARNAK 
you know the folks you’re going to NO WASTE! Specification Book 
e . ‘9 : Each roll a individually pachoged 
work for. wn cartons. Stays in perfect shape 

Promotion stunts are created through mrt 

j are creé g EASIER TO APPLY... LEWIS 
displays at County fairs, Better Home Unrolls in all temperatures, to 
° ~. apply easily in all weather! 

Expositions, Circus and other events , STURDIER!... ASPHALT ENGINEERING 

where crowds gather. Ways to im- ie scr ys Bete: egg te CORPORATION 

prove the home are featured at the 3 vars beng cer faa 34 Church $t., Now Vork 7, 0. ¥ 
- Sy S 

booths. Customer goodwill is also at- MAS Manutocturers of Asphalt Speciolties for 25 Yeors 


tained by sponsoring a young girls’ . oat ei NS 








bowling team, with all the necessary 
equipment. : 

mp ae ss AJAX Roofing Brackets 

You must do things for people if 

you expect their support and frankly, 
it is a pleasure if I can make my com- : Ss 
munity a better place to live in, since \" \ 
it helps to insure prosperity for my SS ALL STEEL — Unbreakable 
company,” says Mr. Roan. 

Several days after the contracts for 
a job are signed, the customer receives 
a box of jelly as a token of apprecia- 
tion. . AJAX Building Bracket Co. 

As a credit to the concern’s reputa- 1551 Rydal Mount Rd. 
Cleveland Heights 8, Ohio 


MAN-size — Superefficient 


tion for being quality craftsmen, a re- 2 
cent contract received was a $43,000 yr gy AJAX No, 1 














ROOFING YARN 


ALL TYPES—Several Grades 


Cut Lengths 


As illustrated 


Roofing MOPS 


Complete with handles 


TOP QUALITY 


Reasonable 
Prices 


Immediate 
Shipment 


WRITE TO 


JOHNSON Products Co. 


MEMPHIS, TENN. 


Monufacturers of Nationally 
Known JOHNSON Brooms & Mops 








Manufacturers of 
MADE-TO-ORDER Aluminum 
Awnings and Storm Windows. 

% You can be set up in the Alum- 
inum Awning business by mail 

or by our Factory Representa 
tive. 

*% NO BASIC INVENTORY RI 
QUIREMENTS. ORDER AS 
YOU SELL. 

*® Our shipped 
Knock-Down and are the Easi 
est to Assemble and Install 


Awnings are 


ALUMINUM AWNING CORP. 
of CHICAGO 


3949 S. FEDERAL ST., CHICAGO 9, ILL 
We 4 zner 49700 
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Four Point Policy 


[fo incite interest in this new com 


It Was necessary to 


Mr. Roan 


leads | 
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alwavs watchful 
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pany and are given much 
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helping to buil 
Western 


In this 
18,000 


down the 
point, Mr Roar 


a successtu 


Breaking advantages of 
states, 

siding and roof- 
a dealer or salesman 
should know everything about the busi- 
ness, from the administrative end, what 
to carry mer . including new 
devel iarket 
knowledge he gain the 


ipments on The more 
greater his 
limb in contracts 

lly, industrial 

the roofer and 
1 fine means of 
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questions asked 
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AMERICAN ROOFER 


talk,” he 
half the job of selling is 
accomplished 


with the sales 


continues, 
“then over 
This is true, no matter 
how large or small the business.” 

He explains that the right answers 
at the right time intends to ignite the 
curiosity of the customer to a point 
where a sale becomes more then just 


pre »bable 


[Os Display T, TUESDAY, WEDNESDAY 


at the DUNKIRK, JAYCEES 
1952 BETTER HOMES SHOW... 
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ACCEPT SUBSTITUTES! GET THE 


ALSO O* DINPLAY SHADEACag 
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The FAMOUS BRAND MATERIALS 


thet guarentee thet « 
BROAN ROOFING and SIDE 


wT he 
VOR R BEST INVESTWENT 
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Mr. Roan advertises in local newspapers 
with large colorful display ads like the 
one shown above, which is reduced from 
its original half page size (about 10” x 
20”). Note how skillfully he ties in two 
nationally advertised products of differ- 
ent types (roof coating, awnings) with 
his other skills and abilities. 





The company use only well tested 
supplies and material on their jobs 
and because of this they have received 
many favorable comments from clients 

“We never try to high pressure cus- 
tomers into a roofing or siding job, 
but if we see they are in need of such 
work, then naturally we are going to 
inform them about the benefits offered 
by contracting with us because we are 
sincere in the service and benefits tha‘ 
A satisfied 
customer 


our company can render. 
customer is a an 
a satisfied customer, one must 


lifetime 
to have 
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maintain service coupled with quality 
work.” 

With the realization that word of 
mouth advertising carries only to cer- 
tain limits, Mr. Roan is a consistent 
user of newspaper space in order to 
keep the firm’s name familar to the 
public. Several times a week, full and 
half page advertisements are placed 
in the local daily paper. Recently a full 
page space featured a picture of Mr 
Roan, thus giving the readers a more 
informal and “personal touch” contact 


with the company 





Newspaper advertising was original- 
ly purchased to acquaint the district 
with the new concern but it has proved 


so successful that they have continued 

] : — - +} , Finish your flat roofing jobs faster 

yuying space over the years this season, and you'll > to 
“Ee “ y » gene hlic . handle more jobs and develop more 
Educating the general pubic in the business. And, to obtain greater vol- 
¢ ges ( scono of siding ; ume, you need only to equip your crew 

advantages and economy of siding and | [ity J°MATT Felt Layer 


As much as 125 to 150 squares (3 ply) 
we advertise can be laid in a day 7, only three 
at " i - using = Felt Layer. be 

" ou cont r | vo audi- jays won't hamper operations either! 

If - “ SECAEMERE) a va ints And you'll be surprised how the felt 
ence with inspirational type advertis layer does away with fish mouths 
1 ; . . « Hot stuff flow is regulated by 

ing material, you eventually notice the 10 valves which assure uniformity and 


: : ” no waste. _ ——— — 
Inquiries Increasing 


roofing,” is an important reason why 


. - — Your crew will be happier with a MATT Felt Layer because it does away with back-breaking hand mop pushing 
Such items as combination windows, | and hand unrolling of felt 
combination doors, aluminum awnings Place your order for a MATT Felt Layer today. 


and aluminum products, plus hints on Save $60.00. Price was $375.00, now is $315.00. Write for free circular. 


Home improvements areal fetored is MATT COML-LESS BURNER CO. Scat it" ime 


his copy. oti eat ie eae 


Knowing the siding and _ roofing 
business, combined with good service 
and quality work, has given the Bert 
Roan concern a wide reputation in the 
town and surrounding district for hav- 
ing what the customer wants, both in 
workmanship and efficiency. More im- 
portant, it has increased the volume 
of sales turnover. 

The company is firm in the belief 
that any roofing and siding contractor 
may boost his job output by following 
this four point policy that has worked 


= _ CAULKING 
What's New ingendweninecrore- COMPOUND 


teristics, there's no substitute 
(Continued from Page 19) for PARALASTIC. 
in many building applications, the Duraclad 


metal has steel sandwiched between copper WEATHERPROOFS ad INSULATES e WATERPROOFS 


heets. This not only saves a great deal of IN A.L COLORS! Aluminum ... Brilliant White . .. Natural .. . 
copper, which is in short supply, but also 


spanbtie te: dabiaie-al sak te Ox svete Gray ... Green ... Buff... Red... Black . . . and in all pastel shades 
It does not expand or contract with tem- to match the new shake and asbestos colors! 


perature changes as much as copper. The SOLD BY LEADING JOBBERS 

American Cladmetals product is a ductile 

material and easily worked (A few territories open) * Reg. U.S. Pat. Off. 
The Duraclad metal downspouts were 


supplied by the L. I. Tinsmith Supply Cor- iT ISN'T INSULATED UNLESS IT’S CAULKED 
poration of Richmond Hill, New York. They 

were installed in new homes at Hewlett, New | | 

ee ens a ee pee RO DUCTS. CO. INC. 
firm 


122 EAST 42nd S$T., NEW YORK 17, N. Y. 
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FELTLAYERS Qoall with Calbar'! 


GRAVEL SPREADERS 


by or for every caulking job 


e SAVE TIME & LABOR 
e CIT WORK COSTS 


e DO BETTER JOBS 
THAN HAND METHODS 





e THE MODERN WAY « 


An example of benefit of use of Aeroil 


elttayers 
rom report of A 
- - ed . 
the new mechanical gravel spread ” 
tons of gravel was put in place in less 
than an hour by a crew of cight men 
This amounts te 4500 square feet per 
hour, counting transfer of gravel from 


the truck on the ground te the automatic 
to the hepper on the 

eta. caveneie tas thee Fg 4 

apreading cesta’ have been reduced to non-hardening— 

Gravel Spreaders naturally coed + non-staining — 

bination with Feltiayers te accomplish 

smoother, ‘more efficient low " adheres to any surface 

fet 663A and 667A 2 

plete Acroil line of roofing tools & Write for the name of 


eessories (inet { “Meet ieicoa 
Taster” hottios and’ Re-s Reet Pums) your nearest distributor 


ask for Catalog 418A 


AEROIL PRODUCTS COMPANY, INC. —_— 
SOUTH HACKENSACK, N. J. o 
CHICAGO DALLAS — SAN FRANCISCO — LOS ANGELES 
SEATTLE — PITTSBURGH — JACKSONVILLE — DEDHAM, MASS. 


f s of Technical Products 








The 


ILE 
Life of HYDE 
ROOFING KNIVES 


Hyde’s No. 10 Roofing Knife 


leads a double life—yes, gives 


this building inspector says 


you double wear because of its 


K. F. APPLICATORS “z 1 oom anne eae 


Hydex steel, expertly heat treat- 


are showing up on more 1 ‘ : 
and more roofing jobs | ed, ground and honed, it pro- 


their wiform flow and = ; vides extra toughness and sharp- 
complete a ery help a : 

i 
job “meet the code ness. Easy blade release enables 


you to change blades in just 10 
seconds! Handle and blade 
holder will last indefinitely. Spe- 
cify HYDE Roofing Knives—for 


‘> * lasting satisfaction. 


HYD MANUFACTURING CO. 
Temple City, Calif. - Bridgeport, Ohio SOUTHBRIDGE, MASS., U. S. A. 
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To Make More Money °°" 
You need more Facts 


425 Fourth Avenue 
New York 16, N. Y. 


Send me facts on the items checked. 


[] 72. Aluminum-Asphalt Paint 

7} 65. Aluminum Awnings 

. Aluminum Roofing 

. Aluminum Siding 

. Asbestos Cement Siding 

. Asphalt Roll Roofing 

. Asphalt Shingles 

. Asphalt Siding 

. Brackets, Sidewall 

. Cant Strips 

. Caulking Compounds & Guns 

. Caulking, Pre-Moulded & Closures 

. Cutters, Shingle & Siding 

. Cold Process Roofing ; 

. Felt Laying Machines f 

. Gutters, Eaves Trough, Leaders” 
Downspouts 

. Flashing Fabric 

. Hoists & Derricks 

. Hot Stuff 

. Insulating Siding 

. Insulation, Board 

. Insulation Blown 

. Insulation, Sprayed 

. Kettles 

. Knives, Roofing 

. Ladders 

. Louvers 

. Mechanical Gravel Spreaders 

. Membrane Fabric 

. Metal Mouldings 

. Mops & Yarns 

. Pigeon-proofing 

. Plastic Waterproofing 

. Prevent Burns 

. Roofing & Building Specialties Manual 

. Saws, Electric & Guns 

. Scaffolding 

. Simulated Stone Siding 

. Spray Equipment & Pumps 

. Sprayed Sidewall Resurfacers 

. Tools, Catalogs of 

. Underlayment for Roofing & Sliding 


Check the boxes opposite products or 
services about which you want information. 
Fill out the coupon. You will receive FREE 
the latest BOOKLETS, catalogues, informa- 
tion and details from the manufacturers. 
Do It NOW while you are going over the 
list, and send to American Roofer & Siding 
+ 425 Fourth Avenue, New York 


OC 
C) 
C 
O 
0 
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‘= 
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Check Item and 
Send Coupon 


PON DAA LPARAM NASIOC ETI, 


Other Items 
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Aeroil Products Co., In 
Air-O-Cel Co. 

Ajax Building Bracket Co 
All States Roofers Supplie 


American Associated Co.’ 


Barrett Division, Allied Chemical 
Dye Corp. 

Bugher Sales Company 

Calbar Paint & Varnish Co 

The Philip 

»., The M. N 


sag Company 


Carey Mfg. Company, 
Cartier & Sons ( 
Chase Back C 
Cool-Ray Awning Corp 
Churchman Product 
Emco Cement Products, Inc 
Eureka Mop Mfg. Co 

Frey & Frank 
Flintkote Company, The 


Sons, 


Globe Roofing Products Co 


Hilts, E. 1. & Co 
Hyde Mfg. Co 


Johnson Products Co 
& Brown, Inc 


Jones 


Keasbey & Mattison 
Kirby 


Industries 


Lewis Asphalt Enginee 


Levow, David 


ing Co 


Maizewood Insulation Co 

Matt Burner Co 

Metropolitan Roofing Supplies Co., 
ne es . 


Coil-Less 


Midget Louver Co 
Murphy’s Sons Co., Robert 
Old Quaker Paint Co 


Paralastic Products Co., Inc 


Reynolds Metals Co 
Roofing, Siding & 
ties Manual 


Building Special 


Stan-Gard Pigeon & Bird Repellent 
Co., Ine. 
Stewart-Warner 


Texas Company, The 


U. S. Gypsum Co. 
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Che authorized exy is a guide 
to the Office of Resources Expansion 
in considering applications for certifi- 


f necessity r rapid tax amor- 
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By 1955, U. S. mine production is 
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CLASSIFIED 
ADVERTISING 





Under this heading classified advertisements are ac- 
cepted at the uniform rate of 12 cents a word, but 
no advertisement taken for less than 20 words with 
a minimum charge of $3.00; 3 months at 10c per 
word per insertion. Check or Money Order must ac- 
company copy of Classified Ad. Advertisements 
soliciting dealers or distributors, or new products 
for sale, not accepted in classified section. Address 
all communications to Classified Department, 
AMERICAN ROOFER, 425 Fourth Avenue, New 
York 16, N 


SALES HELP WANTED 


SPECIALTY SALESMEN: 


national manufacturer 


WANTED by 
to open up new distributors 
for revolutions + improvement product. Must 
be familiar msumer selling operations and 
capable of ) g with and organizing 
sales force proven sales records 
accustomed to earning over $12,000 annually 
qualify for district sales managers position 
stating full particulars in first letter, for ap 
ment with national sales director. Box 0, A 
can Roofer & Siding Contractor, 425 Four 
16, N. ¥ 


and 


ew tk 


MISCELLANEOUS 


MANAGER - CHIEI ESTIMATOR - SUPERIN- 
TENDENT; age 50, 12 vols, 18 estimating, 


coast experience, 


industrials, 


vew York 





“Buy from Frey” 
TOOLS 
FOR THE ROOFER 


Frank P. Frey & Co. 


2634 W. MADISON STREET 
CHICAGO, ILL. 








Ready Made 
ROOFER’S MOPS 
Roofer’s Mop Yarn, Cut Lengths 


E. L. HILTS & CO. 
Box 2384 Hickory, N. C. 








Roofers’ Supplies 
Contractors’ Supplies 
Anything You Need 
ALL STATES ROOFERS SUPPLIES 


2107 W. LAKE 8T. CHICAGO, ILL. 








Prevent Pitch Burn! 
with 
$1.50 per 6 fl. oz. bottle $15.00 per dozen 


Churchman Products 


168 N. Wabash Avenue, Battle Creek Michigan 














New-_ a Colored shingle that url appeal 
to both builders and. oumors | 


“ 


Nu-6RAIN 
asbestos- coment studing e 


At last, for re-siding old homes and for new construction you can 
use a colored shingle that has the architectural appeal of the old-fashioned 
split wood shingle... but the wearing qualities of stone itself. 


For the “Century’”” NU-GRAIN Asbestos Shingle duplicates exactly 
—in colored slate granules—the coarse and fine score marks of split wood. 


These granules are permanently imbedded under hydraulic pressure, 
to make shingles in three colors that will not fade NU-GRAIN 
Green, NU-GRAIN Gray, and NU-GRAIN Brown. And fire 

can’t burn rain can’t soak snow can’t rot... and termites 

hate ““Century” Asbestos Shingles! 


You'll find the texture markings strong and visible with a straight butt 
shadow line so deep, it seems etched the kind of texture that speeds sales. 


Whether you're siding one home or a thousand, “Century” 
NU-GRAIN Shingles give you a low initial cost and easy application 
that increases your profit. Ask your K& M Distributor for 
Century" No. 58 NU-GRAIN details or write us direct. 
Asbestos-Cement Siding Shingles 
n NU-GRAIN Brown. Also 
ovailable in NU-GRAIN Groy ond 
NU-GRAIN Green. 57 shingles 
per squore, !'/2 " head lop 


ety se 


* 


Prt 
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America’s first maker of Asbestos-Cement Shingles 


KEASBEY & MATTISON 


COMPANY @ AMBLER «© PENNSYLVANIA 





Not just /...Not 2... 


a bY 


; ) 4 
THE NEW IMPROVED ROOFING MEMBRAN 


--. gives all 


f ECONOMY 
Z LONG LIFE 
3 EASE OF APPLICATION 


Chase Impervitex is a thoroughly tested roofing membrane made from Chase Topmill Burlap, 

completely saturated and rotproofed. Its greater tensile strength assures roof satisfaction — not 

affected by ordinary construction shifts. When used as a cap sheet over old roofs, Chase 

Impervitex gives many years of additional roof 

service. Comes in 50-yard, easy-to-apply rolls. Ideal 

also for stripping, patching and flashing. Open 

pores permit perfect bond of waterproofing agents. 

Get complete details on Chase Impervitex. Mail 

coupon today. Mai! 
ee ee ee ee ee ee ee ee ee ee Today, me 


CHASE BAG CO. 
309 W. JACKSON BLVD., CHICAGO 6, ILLINOIS 


GENTLEMEN: | AM INTERESTED IN IMPERVITEX 





(_] HAVE SALESMAN CALL 
() SEND INFORMATION 








CHASE BaG Co. 


General Sales Office: 309 W. Jackson Bivd., Chicage 6, Illinois 
Branches Loceted Coast te Coast 





